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The paper explores the outdoor sports consumption psychology of consumption 
motivation, constraints, negotiation strategies and reveals these consumption 
psychology variables relationships with participation via in-depth interviews and 
questionnaire survey in major developed cities of Beijing, Shanghai, Guangzhou, 
Shenzhen, Wuhan, Xiamen and Jiangzhe area in China. The study interviews 31 
outdoor sports enthusiasts, getting about 160,000 words of the depth interview data, 
and collecting 880 effective questionnaires via quota sampling. Through encoding the 
interviews text, getting 71 consumption motivation entries, 46 constraints entries and 
24 negotiation strategies entries. Through questionnaire survey constructs the 
consumption motivation, constraints and negotiation strategies scales by using 
competitive models of confirmatory factor analysis. Consumption motivation scale 
consists of five dimensions: social motivation, enjoymentment motivation, 
self-identity motivation, adaptation-introspection motivation and inner-group 
motivation; Constraits scale consists of three dimensions: intrapersonal constraints, 
interpersonal constraints and structural constraints. Negotiation strategies scale 
consists of three dimensions: intrapersonal negotiation strategies, interpersonal 
negotiation strategies and structure negotiation strategies. To reveals the three 
consumption psychology variables causal relationships with participation, This study 
adopts the method of competitive structure models to discusses the relationship 
between the variables relationship. The results show that the consumption motivation 
has a direct positive effect on participation, moreover, has a direct positive effect on 
negotiation strategies; Constraints has a direct negative effect on participation; 
Negotiation strategies  has a direct positive effect on participation. Finally, the 
research results, contributions, limitations and prospects are discussed, and puts 
forward the suggestions of outdoor sports management and marketing. 
 
Key words: Consumption motivation, constraints, negotiation strategies, 
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Walker et al. (2008)对比了中国大陆大学生和加拿大大学生的休闲消费动机，发现
中加大学生在认同动机、内化奖励动机（introjected reward）、内化惩罚动机





友、享受新挑战等。Walker et al. (2007)在对中加大学生的休闲制约因素的研究中
指出中国学生较加拿大学生更多的受到个人内在制约因素和人际制约因素的影
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两派。一为体育派，即认为户外运动是一种体育运动，以王莉 et al. (2005)，中
国登山协会等为代表；二是休闲派，即认为户外运动是一种休闲体验活动，以李
红艳 (2006)，李洪波 et al. (2010)等为代表。 





















































































美国1998年以来户外游憩活动 中国开展的户外运动（张尊, 2011) 
Canoeing（独木舟） 
Hiking（徒步） 
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